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1. Aim 
Considering the tasks and the research areas promoted by the Department of Foreign Languages, Literature and 
Cultures as Department of Excellence, the primary objective of this project is to define the substance, the specificity, the 
role and the place occupied by transcoding as a specificity of the concept of "translation" and as a cultural practice of the 
contemporary digitized society, investigating texts hosted by the new media present in Runet (the Russian segment of 
the Internet). 
 
2. Theoretical Framework 
In order to achieve the aim of the project, it will be necessary, first of all, to point out the concepts of “new media” and 
“transcoding”, commonly used in contemporary scientific practice, but not always well defined in their specifics. Then 
convincing answers will be found to questions and tasks that can be summarized as follows: 
1)highlighting those social, cultural, pragmatic and technological factors that most influence the diffusion of transcoding 
as a practice of culture; 
2)identifying the basic methodologies of transcoding and its purposes;  
3)defining the kind of knowledge, experience and skills that are necessary for today's specialists (translator, operator in 
the field of mass, intercultural and marketing communication) to carry out their own activities in a digital society;  
4)becoming aware of the process of global digitalization as a problem linked, on the one hand, to rights and freedoms 
and, on the other, to the protection of the "digital sovereignty" of the person, culture, society and nation. 
 

3. Research Project Description 
 
Every historical period owns its characteristic factors of influence on communication. Nowadays these factors belong to 
digital media platforms, based on network technologies and providing the internauts the chance of customise their WWW 
communication experiences such as blogs, social networks, mass media 2.0, converging mass media, traditional mass 
media in online format (sites of newspapers and magazines), thereby providing users with unlimited possibilities for 
commenting and processing texts of various types. Digital technologies have impetuously become part of everyday 
human life in every single aspect of existence and activity, including cultural and communicative practices. Nowadays it 
is not possible to analyse any social process without taking account of the role of digital and multimedia components. 
One of the cultural practices most frequently required by society, at the basis of which are the information and network 
technologies and whose perspective is simply defined "digital", is transcoding, whose "ideological task" is to become an 



instrument of understanding, interpretation, dialogue and management. Transcoding as a practice of culture has a long 
tradition: in fact, its problems are linked to human history and to translation as "constant in its existence" (N. S. 
Avtonomova). However, transcoding itself constitutes the acquisition of greater significance of contemporary society, that 
is of a digitized society, with all the needs that are proper to rewriting, transposition, translation, adaptation and textual 
adaptation. Despite the fact that transcoding as a practice of contemporary man (or "multimedia", according to E.L. 
Vartanova’s definition) is becoming increasingly important, this sphere of research has not yet been sufficiently 
investigated and requires more detailed reflections. 
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4. Timing and Calendar of activities 
- bibliographic survey (2 months) 
- data collection based on the analysis of source sites (8 months) 
- interpretation and discussion of data within the framework outlined above (10 months) 
- presentation of results in conferences and papers to be published in periodicals and volumes (4 months) 
 
5. Expected results 
The project scope, beyond the traditional and fundamental studies carried out in the field of Russian studies on text 
(Russian Formalists, Prague School, M. Bachtin, Ju. Lotman), still does not constitute a real sphere of scientific 
research. The realization of the project, therefore, will have to give evidence and structure to the whole range of 
knowledge, practices and abilities related to the transcoding of various tipologies of Runet texts, now in a position of 
subalternity, in comparison to other issues concerning multimedia that are widely debated. The realization of the project 
will also contribute to shedding light on the reality of contemporary Russian, or rather, Russian-speaking culture, which, 
despite its size, is little known in the West. In this sense an important and original advancement of knowledge will be the 
cataloguing and the creation of a corpus of scientific studies carried out by Russian researchers dedicated to the 
problem of transcodification, new media and the digitized society. 
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