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The proposed research project focuses on revenue management (RM) strategies. Revenue management characterizes an 
increasingly number of industries, especially service ones, such as transportation and mobility, turism, and entertainment. 
Revenue management strategies are based on a dynamic management of both prices and offered quantities, trying to deal with 
different consumers’ price elasticity and willingness to pay, which may increase revenues up to 5-10%. 
The increasing usage of revenue management leads to new research questions: some consumers respond to revenue managed 
prices by strategically timing their purchases, thus contemporaneously affecting the optimal pricing strategy. Furthermore, it is 
important to understand how RM pricing strategies differ with respect to the degree of competition in the market. Finally, it would be 
interesting in to explore the  different approaches and optimal algorithms related to the different RM strategies. 
This project has the aim to analyse the relationship between RM pricing strategies and consumers behaviour, with a particular focus 
on the impact of price volatility on consumers purchasing decision. Moreover, the project has the objective to compare two main 
approaches of revenue management, namely dynamic pricing (pricing-based RM) and capacity control (quatity-based RM).  
In details, the research protect focuses on the air transport industry, complementing the consolidated knowledge of the group of 
research, relying on the databases at the institution and department disposal and integrating them. 
 
 
 
 
 

 
 
 
 


